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Survey addresses per country

Adressed Adressed

Country 2023 2022 2022/2021
France 450 453 -1% 0
Poland 116 125 -7% ()
Belgium 234 331 -29% (§)
Italia 1484 1484 —_—
United Kingdom 360 393 -8% (§)
Germany 642 654 2% 0
Hungary 33 50 -32% 0
Denmark 83 83 -
Netherlands 287 290 p—
Luxembourg 10
Sweden 62

TOTAL 3761 3863 -2,5% O
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Number of answers per brand
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Overall average all brands

General average
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Evolution of the overall average by brands
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BRAND ANALYSIS
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Legend: reading the diagram for each brand

61 questions
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Climmar’s communication

Presentation of the results by the President of Climmar at a press
conference at Agritechnica :

Press release

@] Sending of the results to the manufacturers by the CLIMMAR
yally sccretariat

@ Exchange with the manufacturers who offer it

("2 Relay on the CLIMMAR website
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