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THE SAME INQUIRY IN CLIMMAR  
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SAME INQUIRY FORM 
53 questions 

ENQUETE 2011 
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8 COUNTRIES 

 DENMARK 

 GERMANY 

 FRANCE 

 ITALY 

 NEDERLAND 

 POLAND 

 UNITED KINGDOM 

 SWITZERLAND 
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1087 ANSWERS 

 DENMARK    

 GERMANY 

 FRANCE 

 ITALY 

 NEDERLAND 

 POLAND 

 UNITED KINGDOM 

 SWITZERLAND 
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1087 ANSWERS 

 DENMARK   

 GERMANY 

 FRANCE 

 ITALY 

 NEDERLAND 

 POLAND 

 UNITED KINGDOM 

 SWITZERLAND 

   96 

 313 

 288 

   58 

 163 

   38 

     0 

 131 
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1087 ANSWERS 

 CASE  

 CLAAS  

 DEUTZ  

 FENDT    

 JOHN DEERE  

 MASSEY FER. 

 MC CORMICK 

 NEW HOLLAND  

 SAME  

 VALTRA 

 

 TOTAL 

 11 

 12 

  6 

  9 

 10 

 13 

  1 

 17 

  4 

 13 

 

 96 

 26 

 26 

 56 

 31 

 38 

 36 

 12 

 35 

 17 

 36 

 

 313 

 19 

 25 

 17 

 31 

 13 

 23 

  0 

 25 

  0 

 10 

 

 163 

 31 

 39 

 24 

 24 

 37 

 41 

 13 

 40 

   8 

 31 

 

 288 

 7 

 6 

 4 

 6 

 9 

 5 

 8 

 8 

 4 

 1 

 

 58 

 6 

 6 

 3 

 1 

 6 

 1 

 3 

 7 

 2 

 3 

 

 38 

 

 13 

  9 

 24 

 13 

 27 

 14 

  0 

 23 

  0 

  8 

 

 131 

 

 113 

 123 

 134 

 115 

 140 

 133 

   37 

 155 

   35 

  102 

 

 1087 
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ANSWERS BY BRANCH 
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ANSWERS BY PRODUCTIONS 
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RESULTS* 

BIG SUCCESS AGAIN 

*Only for congress members 
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AFTER SALES / GUARANTEES 

+ 6 + 2 - 3 
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COMPUTER SERVICES 

+ 3 - 3 - 3 
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ADVERTISING AND PRODUCT 
SUPPORT 

+ 3 - 3 + 2 
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PROCEDURES ANS TERMS OF 
PAYMENT 

+ 2 - 3 - 6 + 5 
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TRAINING 

+ 3 - 5 - 3 + 6 
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THE MEN 

+ 3 - 5 + 2 + 2 + 2 - 2 - 2 
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RESPECT OF UNDERTAKEN 
COMMITMENTS 

+ 2 - 5 - 2 - 2 + 3 



Climmar 2008 CLIMMAR  2010 

AVAILLABILITY OF MANAGERS 
AND DIRECTORS 

+ 2 - 2 + 3 - 5 - 2 + 2 
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REPRESENTATIVE’S POWER OF 
LIGITATION SETTLEMENTS 

+ 2 - 7 + 3 
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READABILITY AND REALISM OF 
STRATEGIE  

+ 2 - 2 - 2 - 2 + 4 
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MANUFACTURER-DEALER 
RELATIONS 

+ 3 - 2 + 4 - 2 + 2 + 2 - 2 - 5 
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RESPECT OF AUTONOMY 

+ 6 - 2 - 3 - 2 
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POSSIBILITY OF NEGOCIATING 
SALES OBJECTIVES 

+ 4 - 2 - 2 - 5 + 7 - 2 
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TOTAL RELATION 

+ 5 - 3 + 2 - 2 - 2 - 2 
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PROFITABILITY HELP 

+ 2 - 2 + 5 - 2 + 2 - 2 
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WILLINGNESS TO IMPROVE 
WEAK POINTS 

+ 2 - 3 
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OVERALL RANCKING 

+ 4 - 4 
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COMPARED RANCKING 

 CASE  

 CLAAS  

 DEUTZ  

 FENDT    

 JOHN DEERE  

 MASSEY FER. 

 MC CORMICK 

 NEW HOLLAND  

 SAME  

 VALTRA 

TOTAL 

  7 

  5 

 10 

  1 

  6 

  3 

 11 

  8 

 12 

  2 

 

  9 

  1 

  8 

  2 

  3 

  5 

  - 

 10 

  7 

  4 

 

313 

  3 

  4 

  8 

  2 

  1 

  9 

 10 

  6 

  - 

  7 

  2 

  6 

  8 

  1 

  5 

  4 

 10 

  7 

  9 

  3 

  6 

  5 

  9 

  1 

  7 

  4 

  8 

  3 

 10 

  2 

 

 

 

 

 

  6 

  5 

  3 

  1 

  7 

  4 

 10 

  8 

  9 

  2 

 

 

  6 

  3 

  8 

  7 

 11 

  4 

  - 

  9 

  - 

  5 

 

  6 

  2 

  7 

  1 

  3 

  5 

 10 

  8 

  9 

  4  

 

70 
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COMPARED RANCKING 

   1 

   2 

   3 

   4 

   5 

   6 

   7 

   8 

   9 

 10 
 

 

LANDINI 

REFORM 

HURLIMANN 

ZETOR 

STEYER 

AEBI 

JCB 
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WHAT CLIMMAR DECIDED IN 2010 

 Each country decides what it publishes for its 

own results 

 CLIMMAR does not publish countries results  

 CLIMMAR publishes only overall results 
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BRAND RESULTS SEND TO 
MANUFACTURERS 
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BRAND RESULTS SEND TO 
MANUFACTURERS 
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BRAND XX 

no results about men 

Only 24 items 

RESULTS GIVEN TO THE PRESS 
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2011 : WHAT WILL CLIMMAR 
DECIDE ? 

 CLIMMAR publishes overall European 

results, but only for 24 items 

 CLIMMAR publishes all the 52 items ? 

– in each country for its own members ? 

– in each country for local directions of manufacturers ? 

– to the European directions of manufacturers ? 
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NEXT YEAR 
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NEXT YEAR 


