EUROPEAN DEALERS
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Enquiry 2012




THE SAME INQUIRY IN CLIMMAR

»2010 : 5 COUNTRIES

»2011 : 7 COUNTRIES

»2012 : 7 COUNTRIES
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72 COUNTRIES
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B Autre M Céréales - Grandes cultures
Polyculture - Elevage M Viticulture - Arboriculture







AFTER SALES SERVICE AND
\WARRANTY

AGRICULTURE
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WILLINGNESS TO IMPROVE WEAK
POINTS
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COMPARED RANKING
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» CASE ) » 6 » 8 ) ) ) » 5 > 7
» CLAAS > 4 » 3 > 2 » 6 » 1 » 5 > 2 > 2
» DEUTZ > 7 » 9 » 4 » 8 > 2 » 3 » 8 » 8
» FENDT > 2 » 1 » 1 » 3 > - » 1 > 4 » 1
» JOHN DEERE > - > 4 » 5 > 2 > 4 » 8 » 1 » 3
» MASSEY FER. » 3 » 5 > 7 > 4 > - > 4 > 7 > 4
» MC CORMICK » 1 » 8 > - > - » 8 » 9 » 3 )
» NEW HOLLAND » 8 > 7 » 9 » 1 » 6 > 7 » 9 » 9
» SAME » 9 » 10 » 3 > - > 7 > 2 » 10 » 10
» VALTRA » 6 > 2 ) > 7 » 3 » 10 » 6 » 6
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THE TRUE RANKING...
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CLIMMAR DECISIONS

» Each country decides what it publishes for its own
results

» CLIMMAR does not publish countries results
» CLIMMAR publishes only overall results




BRAND RESULTS SEND TO
MANUFACTURERS

BRAND RESULTS OVERALL RESULTS EVOLUTION
TOTAL GRADE RANKING| OVERALL THE THE BRAND/

RESPONSES OUT OF 200UT OF 1] AVERAGE LOWEST HIGHEST| GRADE RANKING
I. BRAND IMPACT

ige in the agricultural world 13,1 5 13,5 18,7
Reliability of tractors 137 13,5 16,9
Adaptation of tractors to your market 147 13,2 14,7
quality of your brand 13,3 14,0 18,0

ovation and development 12,9 18,4

16,9
Il. MARKETING OF TRACTORS

14,2
141
17,0

order modification:

Contribution of your supplier to 1l le of second-hand equipment

Ill. MARKETING OF SPARE PARTS

Protection level of your brand agai imilar market

IV. AFTER-SALES SERVICE GUARANTEES

of manufacturer' i
ol quantity of docurm,

Updating of documentation

and spare parts on the
ion provided by your

g
s level of participation in your advertising
laptation to your ntemet second-hand trade neads
support that help s

copyright ANY USE THAT DOES NOT RESPECT THE NTENDED PURPOSE OR THE CONFIDENTIALITY IS PROHIBITED




BRAND XX

Only 24 items

copyrightMY USE THAT DOES NOT RESPECT THE INTENDED PURPOSE OR THE CONFIDENTIALITY IS PREMIBITEn:



ENQUIRY 2013 : WHAT WILL CLIMMAR
DECIDE ?

.
=R

» CLIMMAR includes 6 new questions about Finance Package
Manufacturer’s Offers :

Quality of customer finance schemes

New stock financing schemes

Used stock finance schemes

Repaire finance schemes

Commissions received by the dealer for finance schemes

vV V. v v v v

Contributions towards hiring machines

Do you agree ?




NEXT YEAR
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