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 To add  at the DSI survey news questions about :  

- financing, 

- the help to prevent tractor s of being stolen 

 To have more countries participating 

 To include the answers of all countries even for  brands 
under-represented at national level  

 To present the results differently :  not more the ranking 
but also the evolution of the rating 
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Part 1 :  

 

 Average by brand 

 Results for the new questions 

 Ranking  

 

Part 2 : 

 

 Analysis of changes in ratings since 2011 
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Presentation summary  
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  Global results of DSI  for 2014 

 Results of the new questions 

 2014/2013 Ranking 
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Part I 
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Number of answers  :  

5 
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Number of answers by brands and countries 

Belgium Denmark France Germ Netherl. Poland UK Total 

Case I.H 7 33 18 18 4 6 86 

Claas 4 11 39 24 27 4 9 118 

Deutz 7 10 36 49 24 5 8 139 

Fendt 6 8 29 26 22 12 103 

John Deere 3 4 33 27 15 5 10 97 

Kubota 3 18 20 9 6 56 

Massey-Fergus. 3 9 37 21 26 16 112 

Mc Cormick 13 3 17 33 

New Holland 9 11 45 26 12 4 21 128 

Same 3 23 20 1 2 49 

Valtra 2 14 26 28 12 3 5 90 

Total 34 80 332 259 165 35 106 1011 

In 2014 : Kubota come in the ranking 
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New questions 

 

 

 

 

2014 Ranking 
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2014 Results 
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13. Financing offers 
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14. Theft protection  
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Climmar Ranking for 2014 
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Comparative 2014 ranking 
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PART- II 
Analysis of changes in ratings                  

since 2011 
 Overall average 
 After sales service and warranty 
 Administration and terms of payment 
 Authority in settling disputes 
 Communication and realism of manufacters’s strategy 
 Respect of your autonomy 
 Profitability contribution 
 Improvement of weaknesses 

 
 Conclusion 
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The rating evolution for 
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Overall average 
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4. After sales service and warranty 
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7. Administration and terms of payment 
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9 d. Authority in settling disputes 
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9 e. Communication and realism of manufacturer's strategy 
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10 b. Respect of your autonomy 
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11. Profitability contribution  
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12 a. Willingness 
 to improve his weaknesses 
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The evolution for 
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 4 After sales service and 

warranty 
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9 d. Your representative's 
authority in settling disputes 

12,7 

13,5 

12,7 

13,9 

0,8 

0,0 

1,2 

-0,2

0,0

0,2

0,4

0,6

0,8

1,0

1,2

1,4

9,0

10,0

11,0

12,0

13,0

14,0

15,0

2011 2012 2013 2014

Claas

9e. Communication and realism 
of manufacturer's strategy 



CLIMMAR / RIGA 2014 

11. Profitability contribution 
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12 a. Willingness to improve his weaknesses 
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10 b. Respect of your autonomy 
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12 a. Willingness of your tractor supplier to improve his 
weaknesses 
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4. After sales service and warranty 
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7. Administration and terms of payment 
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9 e. Communication and realism of 
manufacturer's strategy 
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9 d. authority in settling disputes 
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10 b. Respect of your autonomy 

12,5 12,7 
13,3 

14,2 

10,5 

13,3 13,2 

14,1 

0,2 

0,7 

1,6 

2,7 
2,6 

3,5 

0,0

0,5

1,0

1,5

2,0

2,5

3,0

3,5

4,0

9,0

10,0

11,0

12,0

13,0

14,0

15,0

2011 2012 2013 2014 2011 2012 2013 2014

Deutz Same



CLIMMAR / RIGA 2014 

11. Profitability contribution 
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12 a. Willingness  to improve his weaknesses 
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AGCO 
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4. After sales service and warranty 
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7. Administration and terms of payment 
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10 b. Respect of your autonomy 
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9 e. Communication and realism of manufacturer's strategy 

49 

13,9 14,0 
14,2 

13,8 

12,6 

11,9 11,8 

12,6 12,5 

11,2 
11,7 

11,3 

0,1 0,3 

-0,1 

-0,7 
-0,8 

0 

-1,2 

-0,8 

-1,2 

-1,4

-1,2

-1,0

-0,8

-0,6

-0,4

-0,2

0,0

0,2

0,4

9,0

10,0

11,0

12,0

13,0

14,0

15,0

2011 2012 2013 2014 2011 2012 2013 2014 2011 2012 2013 2014

Fendt Massey-Ferguson Valtra



CLIMMAR / RIGA 2014 50 

14,6 14,5 14,6 14,5 

13,2 

12,4 
12,8 

13,2 

12,5 12,5 12,4 12,4 

-0,1 0,0 
-0,1 

-0,8 

-0,4 

0,0 
-0,1 

-0,2 -0,1 

-0,9

-0,8

-0,7

-0,6

-0,5

-0,4

-0,3

-0,2

-0,1

0,0

9,0

10,0

11,0

12,0

13,0

14,0

15,0

2011 2012 2013 2014 2011 2012 2013 2014 2011 2012 2013 2014

Fendt Massey-Ferguson Valtra

Moyenne de NOTE/20_pondérée Moyenne de NOTE/20_pondérée2

9 d. authority in settling disputes 
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11. Profitability contribution 
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12 a. Willingness to improve his weaknesses 
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4. After sales service 
and warranty 
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10 b. Respect of your autonomy 
as head of your enterprise 
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11. Profitability contribution 



CLIMMAR / RIGA 2014 

12 a. Willingness to improve his weaknesses 
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In conclusion, which brand got the best feedbacks on 
these 3 following topics ? 
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