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14 main topics in the DSI questionnaire

: BRAND IMAGE AND IMPACT

: MARKETING OF TRACTORS

: MARKETING OF SPARE PARTS

: AFTERSALES SERVICES AND WARRANTY

: COMPUTER SERVICES

: ADVERTISING AND PRODUCT SUPPORT MATERIAL
: ADMINISTRATION AND TERMS OF PAYMENT
: TRAINING

: THE MANAGEMENT

10: MANUFACTURER — DEALER RELATIONS

11: PROFITABILITY CONTRIBUTION

12: IMPROVEMENTS

13: FINANCING

14: ANTI-THEFT

© 00 ~NOUDWNR

Overall average for each brand
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CONCLUSION
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