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Die Weltleitmesse fur Landtechnik

2.900 Aussteller aus 47 Landern
450.000 Besucher aus 88 Landern
400.000 gm Ausstellungsflache in 25 Hallen

Uber 180 Foren, Veranstaltungen und Fachtagungen

Vom 8. bis 14. November 2015 in Hannover

Hier trifft sich die ganze Welt
der professionellen Pflanzenproduktion!




m TECHNICA

Agenda

Dealer Items at AGRITECHNICA 2015
Workshop LIVE at AGRITECHNICA 2015

CLIMMAR at AGRITECHNICA 2015
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Visitors due to their profession
3
5% 33%
8%
° 54%
7%
24%
59 % coming from farming and forest,
11% / it is that way to diversify for professions
204 13%
7% . 8%
6% 1504 3% 4%
B farmers M landscape / I plant production B horticulture,
mu.n|C|p§I / communities 0 animal production municipal services
M forest universities /
) W Gealers / service training & education / forest other services
Associations / advertising bioeneraie
B contractors g
rest
L engineering / suppliers
Quelle: représentative Aussteller- und Mehrfachnennungen mdéglich
ﬂlﬁ Besucherbefragung durch Wissler&Partner * Basis: Befragte aus der Land- und Forstwirtschaft: 59% aller Befragten
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“4 Handlerzentrum auf der AGRITECHNICA

Target groups

Equipment Dealers and their customers: farmers, contractors, machines-rings

Demand & Offers

Second hand equipment —
financers Insurance comp. stock exchange /
auctioneers

Employees’
offers for dealers

logistics buying cooperations Second hand eq_wpment— Training /gdwce/
Preparation education
Juristical items sales & marketing Second hand eguipment— Assoc!athns /
(export) priceguides Organisations
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New Dealer- and Service-Centre
at AGRITECHNICA 2015
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central
Entertainment for
Co-exnhibitor

ltem-Talks

with current items
around dealers and
Sercice

Exhibitors from
different segments

Ideal Partners:
central positioning

% LandBauTechnik !
Bundesverband



http://www.climmar.com/
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s New Dealer- and Service-Centre
at AGRITECHNICA 2015

Platzierung im Bereich
Handel / Service / Werkstattausriistung
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Werkstatt LIVE
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Common ldea:
* Presentation of the profession:
Landmaschinenmechatroniker / -in:

« Why this career?

« What options for the future in- &
outside the branch?

« How to join concrete?
« Team Werkstatt LIVE: 15 real persons

 every hour one show of 20 — 30 minutes
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Special guest:

« WL is under patronage
of German Ministery of Labour

2
I WL branding:

« Starke Typen, new optic
AUSBILDUNG

Andrea Nahles

Land- und Baumaschinen-
mechatroniker/in
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Machines:

* Krone
 Husqgvarna
« Lemken
 Claas tractor
» MF tractor
« Bohnenkamp (Wheels)
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2 CLIMMAR at AGRITECHNICA 2015

= Ideal Partner of Dealers- & Service-Centre
(together with German LandBauTechnik-Bundesverband)

= Press Conference
Monday, 9th of November
14.00 p.m.

= other items / ceremonies ?
national or international
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CLIMMAR at AGRITECHNICA 2015

= Dealer Magazine (quite like 2013)

@ AGRITECHNICA u
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DEALER MAGAZINE
YourExclske g o the AGRTECHNKA 2013
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format 2015: e-book with 24 pages
laguages: E, F, others?

spreading:

Associations mail to members

(how many are possible / realistic?),
link on websites

content:

CLIMMAR-President introduction

dealers items like 2013 (CLIMMAR 60, Dealers-
Center on AT, Image-Barometer of brands,
Customers-Trendmonitor, Education systems in
EU, Structure-development in distribution) -
any current ideas?




