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|. The scope of the survey
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Il. What's new in 2024

o

CLIFAIHAR

vt
&

Climmar EIMA - November 2024 5



B List of changes in the 2024 survey GGG

0 Addition of two new sections on self-propelled vehicles:

o BRAND IMAGE AND IMPACT (self-propelled)
o MARKETING OF SELF-PROPELLED

The questionnaire :

.ﬂ New questions :

15 sections and 73 - o 2 c. Order modification flexibility
questions o 5c. Quality of the manufacturer's configurator
o 6d. Manufacturer's level of commitment to demo equipment
o 13 d. Level of the cost of financing the overall stock

14 sections and 61
questions in the 2023

survey) e Deletion of the heading : THEFT PROTECTION

o Changesin wording or coding with no impact on results
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l1l. RESULTS 2024 BY BRAND EVOLUTION / 2023
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General average by brand 2023 and 2024
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I BRAND ANALYSIS COMPARED 2024/2023
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57 questions

Variation Variation Variation

/2023 /2023 /2023

<=-1 point > 1 point petween
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and more and more
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Y% NEW HOLLAND
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Average 2024 : 12,6 (-0,3) Average 2024 : 12,8 (+0,5)
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CASED

V% NEW HOLLAND

Score 2024 for each heading compared with the overall
average for all brands

17,0
15,0
13,0
11,0
9,0
7,0
MARKETING
OF
TRACTORS
. CASE |.H 11,8
. NEWHOLLAND 11,8
e \\/ERAGE 123
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AFTER-
MARKETING  MARKETING|  SALES ADMINISTRA THE MALTFE';?_CT PROFITABILI IMPROVEME FINANCING
OFSELF- | OFSPARE | SERVICE |ADVERTISIN' TIONAND ' TRAINING A MANAGEME DEALER NTS OFFERS
PROPELLED |  PARTS AND G TERMS OF NT RELATIONS CONTRIBUTI
WARRANTY PAYMENT ON

11,8 13,2 138 12,1 12,7 12,8 12,8 13,2 11,8 118 10,4

13,0 129 133 11,9 131 12,9 131 135 12,5 11,8 10,8

12,3 138 139 124 139 133 13,7 13,7 12,7 12,3 10,8

mmmm CASEL.H  mmmm NEWHOLLAND e AVERAGE
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Average 2024: 13,7 (+0,3)
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MASSEY FERGUSON

Score 2024 for each heading compared
with the overall average for all brands

19,0
17,0
15,0
13,0
11,0 -
) I I I
7,0
MARKETING = MARKETING | AFTER-SALES ADMINISTRATI THE MANUFACTUR
oh:i?m?gss OF SELF- OF SPARE | SERVICE AND ADVERTISING ~ ON AND TRAINING | MANAGEMEN ER-DEALER 'Z':)ONFT';?B%E 'MPR?:EMEN F‘%’;‘?ECA':G
PROPELLED PARTS WARRANTY TERMS OF T RELATIONS ”
PAYMENT
B FENDT 13,1 11,3 13,7 14,6 13,7 13,4 13,9 15,4 14,9 15,1 13,3 11,3
m— VALTRA 12,2 14,4 13,7 12,8 14,2 13,4 14,3 14,2 12,7 12,2 11,8
m— \ASSEY-FERGUSON 11,3 93 12,8 13,1 11,1 13,2 12,8 13,5 13,6 12,1 11,3 10,4
— \V/ERAGE 12,3 12,3 13,8 13,9 12,4 13,9 13,3 13,7 13,7 12,7 12,3 10,8

N FENDT  mmm VALTRA  EEEEE MASSEY-FERGUSON e AVERAGE
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Average 2024 : 12,8 (=)

)

DEUTZ /\ FAHR

Average 2024 : 14,3 (+1)

20/57 37/57
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DEUTZ )‘\ FAHR W;H"E

Score 2024 for each heading compared
with the overall average for all brands

AETER. MANUFACT

MARKETING MARKETING MARKETING ~ SALES ADMINISTRA THE PROFITABILI
OF OFSELF- | OFSPARE | SERVICE |ADVERTISIN| TIONAND & TRAINING  'MANAGEME ;ERAE'; TY ]MPF:\IOT;EME F'g’:":é:gc
TRACTORS PROPELLED PARTS AND G TERMS OF NT RELATIONS CONTRIBUTI
WARRANTY PAYMENT ON
s DEUTZ 14,4 14,1 14,4 13,7 14,4 15,0 14,7 14,8 15,1 13,7 13,7 12,7
m—— SAME 12,6 13,7 13,0 11,0 14,4 13,2 13,5 13,0 11,1 12,3 10,9
— A\\/ERAGE 12,3 12,3 13,8 13,9 12,4 13,9 13,3 13,7 13,7 12,7 12,3 10,8

e DEUTZ sl SAME e AVERAGE
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General average 2024: 13,4 (/2023 +0,1)
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Score 2024 for each heading compared
with the overall average for all brands

19,0

17,0

15,0

1= W

11,0
9,0
7,0
MARKETING MQEEEEG
OFTRACTORS| oo fer
CLAAS 12,3 14,5
— AVERAGE 12,3 12,3

cmll_lﬁ;ﬂAwR

MARKETING
OF SPARE
PARTS

14,5
13,8

AFTER-SALES ADMINISTRA
SERVICE AND TION AND = TRAINING
WARRANTY |ADVERTISING | repnic oF
PAYMENT
14,6 13,2 14,0 13,8
13,9 12,4 13,9 13,3

CLAAS e AVERAGE

Climmar EIMA - November 2024

—

MANUFACTU  PROFITABILIT IMPROVEME | FINANCING

RER-DEALER Y
RELATIONS = CONTRIBUTI HiS OERERS
ON
13,4 12,0 12,4 10,1
13,7 12,7 12,3 10,8
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Average 2024: 13,1 (-0,2)
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a JOHN DEERE

Score 2024 for each heading compared
with the overall average for all brands

18,0
17,0
15,0
13,0
11,0
9‘9 .
7,0
MARKETING = MARKETING | AFTER-SALES MANUFACTUR | PROFITABILITY
M?iiErTI?)SRSSOF OF SELF- OFSPARE | SERVICEAND = ADVERTISING (’)QI\[I)XIS\[I)‘?EF;AP;; TRAINING MANAT:EEMENT ER-DEALER | CONTRIBUTIO lMPRO\S/EMENT FIgﬁEEC:QJG
PROPELLED PARTS WARRANTY RELATIONS N
OF PAYMENT
mmmm JOHN DEERE 12,7 118 14,2 152 11,7 149 11,7 135 121 14,0 123 96
e AVERAGE 12,3 12,3 138 139 124 139 133 137 13,7 12,7 123 10,8

mm JOHN DEERE e AVERAGE
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Average 2024: 12,8 (+1)
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Score 2024 for each heading compared
with the overall average for all brands

16,0
15,0
14,0
13,0
12,0
11,0
10,0
9,0
8,0 I I
7l AFTER
MARKETIN ' MARKETIN ' MARKETIN | SALES ADMINISTR THE MALTRUEF;CT PROFITABIL (oo leidnimin
GOF | GOFSELF-| GOF SERVICE | ADVERTISI ATION AND TRAINING |MANAGEM =\ o ITY ENTE OFFERS
TRACTORS  PROPELLE | SPARE AND NG TERMS OF ENT | el ATions| CONTRIBU
D PARTS | WARRANTY PAYMENT TION
== KUBOTA 10,8 138 14,6 12,4 14,3 14,1 13,5 13,8 124 11,3 10,3
— \VERAGE 12,3 12,3 13,8 13,9 12,4 13,9 13,3 13,7 13,7 12,7 19.3 10,8

s KUBOTA e AVERAGE
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V. Conclusion
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- Overview of the 10-years average across all brands -

OVERALL OVERAGE

14.5

-e—-ALL BRANDS =&-MANUFACTURER DEALER RELATIONS =o~-PROFITABILITY CONTRIBUTION
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- Overview of the 10-years average across all brands -
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Average by brand 2024/2015
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Difference between the average 2024 /2015

AVERAGE
MASSEY-FERGUSQR]

CASEILH

NEWHOLLAND
SAME

JOHN DEERE
VALTRA
CLAAS

FENDT

DEUTZ

.5 -1,0 -0,5 0,0 0,5 1,0 15 2,0 2,5 3

25




Thank you for your attention
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